
Business Schools Expanding Opportunities for Women 

Gone are the days when women went to business schools to learn secretarial skills. The available 
opportunities for women in business are much wider today. And they are growing more diverse. 
Today's business school curriculum is aimed towards leading instead of following, thinking instead of 
just doing.  

The traditional MBA can no longer be the only option available. 

Changes in the business sector have brought changes in how business schools recruit and train future 
business leadership. One of the major changes is in policies that work for families when it comes to 
business education. The reasons for this change are varied but joined: 

• More than six out of 10 households with children have all the parents working; whereas in 1970
six out of 10 households had one parent staying home. 

• Women now make up half of the workforce and outpace men in all levels of higher education.
• Both men and women are taking up childcare and other duties, with couples splitting the 

responsibilities between home and work. 

Because of this problem, flexibility in both business education and workplaces has come to the 
forefront. For someone looking at a business degree flexibility becomes a central issue because of these
changes.

How the Business Community is Aiming to Address Long-Term Changes to Today's Workforce

The role of helping companies, their leadership and workers, adapt to the challenges of the 21st-century
workforce has become a crucial one for business schools across the country. For this reason leadership 
of the business world and business schools came together at the White House on August 8, 2015 to 
address the need for future policies that work to create opportunities for women and work for families. 

From this meeting an outline of best practices emerged to guide business schools in better meeting 
current and future needs of students. Four key areas are addressed by this outline.

• To ensure access to business schools and careers
• To create an educational experience to prepare students to enter the modern and future 

workplaces as leaders and achievers.
• To create and maintain career services which go beyond traditional student services and 

schooling.
• To create examples of how organizations should utilize educational opportunities for women.

Several schools announced actions they will undertake to further these goals. 

The Association to Advance Collegiate Schools of Business (AACSB International) announced the 
publishing of these best practices on their website. The AACSB is the accrediting body of over 700 
institutions and has a membership of over 1,450 business schools worldwide. 


